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Lisa Gareau
Founder + President  
Candy Event Consulting

Planning events  
and promoting events 
might be a necessary 
part of your job —  
but I believe it can  
also be fun, energizing,  
and effective. 

Enjoy this free resource compliments of Candy Event Consulting and   
then visit us at CandyConsulting.ca to learn how we help to make  
YOUR planning team stronger.  

A GREETING FROM CANDY EVENT CONSULTING 
Dear In-house and Do-it-yourself Event Planner, 

My vision for Candy Event Consulting began as I saw a growing 
need for grassroots event planning support, applicable and 
affordable resources, and ongoing encouragement for community 
and business leaders who were tasked to plan and promote events 
for their businesses, organizations, or groups. 

If you’re reading this magazine, I’ll bet you are a DIY planner –  
or want to be! You are part of a tenacious, dynamic, passionate 
community of small business owners, community engagement 
coordinators, marketing executives, PR or communications staff, 
fundraising pros, executive directors, volunteer committee members, 
office administrators, student leaders, and the list goes on! 

You know events can help your business gain more customers,  
your social profit organization connect more effectively with 
donors, or your volunteer group to reach out more effectively to 
your community . . . but you may not know exactly how to plan those 
events in the most effective, efficient, and affordable way.

Be assured I understand your challenges — in fact I’ve faced  
many of them myself — and I am ready to come alongside you in  
the nitty-gritty of your event planning and promotion efforts to help  
you meet your goals starting with this fresh and fun resource: 
Moments Magazine – Event Planning Ideas + Inspiration. 

Planning events and promoting events might be a necessary part  
of your job, but I believe it can also be fun, energizing, and effective. 
I invite you to settle in with Moments, be informed by the planning 
departments, be inspired by the feature articles, and get ready to 
experience a fresh start to your planning process! 

With you in the event planning journey,  

Lisa Gareau 
Founder + President 
Candy Event Consulting: Making Your Team Stronger

This could be your message! 

Find out how at momentsmagazine.ca/customize

Customize any volume 
of Moments magazine 
and share with your 
members, customers, 
team, or group!



The Candy Academy Team with Olga’s 
mask models at the Moments Magazine 
premiere issue launch, November 2015
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PLANNERS
NOTEBOOK

Stephanie Barkley, Mosaic Event & Travel Management

Scouts and event planners share the same motto:  
Be prepared. However, event planners might tack on 
“...for anything and everything” to that phrase. As a 
planner, when you arrive onsite you should not only 
be prepared to execute the program, but to deal with 

unexpected requests and changes. A well-stocked 
onsite kit will help you deal with both.  

Here’s a peek into my kit:
The Consumables 
 1.   You can never have too many pens, sharpies and 

highlighters. They have a tendency to sprout legs.

 2.  Anything sticky is your friend. I keep scotch tape, gaffer 
tape, double-sided tape, painters tape, masking tape, 
packing tape, Velcro dots, sticky putty... you get the idea.

  3.  Get clips of all shapes, sizes, and uses. They come in handy 
for holding things together (literally and figuratively) and 
they also make good hanging tools. Other great tools for 
hanging and holding things together are elastic bands, 
carabiners, zip ties, string and fishing wire.

  4.  Tape-style White-out is handy for documents, but don’t 
underestimate a pot of Liquid-paper for covering other 
blemishes like marks on a wedding veil (I’ve seen it done!)

5.  Batteries – AA are a must; runners-up are AAA and 9-Volt.

17 Must-Have Tools
to manage the unexpected
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The Tools 
6.  Scissors and a box cutter (odds are someone will 

borrow them, so having more than one is a good idea.)

7.  A stapler and a staple gun, along with extra staples 
and staple remover.

  8.  BBQ lighters for lighting candles.

  9.  Tools. At a minimum, I suggest a multi-head 
screwdriver, hammer and pliers (power tools might  
be going overboard but you never know...)

The Invaluables
10.  A lockable cash box (and a float if you’re taking 

registrations at the door.)

11.  Band-Aids in all shapes and sizes. Your feet will also 
thank you for blister pads. Ideally, you should have  
a full first-aid kit and the basics of first-aid training.

12.   I have an entire section of my kit dedicated to  
personal items. I use it often but it’s also won the 
hearts of speakers, clients, and guests! I include 
Chapstick, hand cream, clear nail polish, Tide to Go, 
hairspray, Static Guard, a nail file, Aspirin, and more.

13.   For outdoor events, bug spray, sunscreen, and a 
poncho are essential. 

14.  A bell to ring in the hallway when it’s time to return  
to a session room.

15.    Earbuds – ever try to check a presentation with  
audio in a crowded foyer? 

16.  Ziploc bags have so many uses, but my favourite is  
to collect leftover cookies from the coffee break!

17.    One of the most important things in my kit is a loaded 
Starbucks card. Perfect for a caffeine or sugar fix or  
to pick something up for the team.

17 Must-Have Tools
to manage the unexpected
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C O N T R I B U T O R S

Lisa Zhu & Ramneek Purewal
Evented 

evented.ca

Kim Orlesky 
Leading Sales Coach 

kimorlesky.com

Kristy Archibald 
Florals and Bows

floralsandbows.com

Deepa Acharya
School of Business, SAIT
deepa.acharya@sait.ca

Stacey Walyuchow
FosterMAK 

fostermak.com

Jenn Egroff 
Catalystica Events + Marketing 

catalystica.ca

Summer Anderson 
FMAV Audiovisual

FMAV.ca

Sarah Kirkpatrick
Jumping Elephant 

jumpingelephant.guru 

Yomi Marcus 
Bold Hearted Living

yomimarcus.com

’Segun Olude
Indigo Ink Studios 

indigoinkstudios.com

TELL US YOUR STORY
We want to make a big deal of those moments 

that matter most to you. Have a great story 
or idea to share with our community?  

We would love to hear from you! 

MomentsMagazine.ca/contribute

STEPHANIE BARKLEY, CMP
Mosaic Event & Travel Management 

Stephanie has established herself 
as a leader in the events community 
acting as President on the board for 
the Greater Calgary Chapter of Meeting 
Professionals International (MPI) and has 
achieved a Certified Meeting Professional 
(CMP) designation from the Convention 
Industry Council. MosaicPlanning.ca

JENNIFER HADLEY
Twēk Consulting

Jennifer has been planning events 
for over 12 years. As Founder and 
Lead Project Manager at Twēk, 
she helps business owners build 
plans and processes to streamline 
productivity and get things done.  
She is passionate about leading 
teams to success. Twēk.ca

MARIA DOLL
Leadership Matters

As a civility and style consultant, Maria 
helps women understand the ABC’s 
of image — appearance, behavior, 
communication. She believes it’s 
especially crucial for young people 
to understand that civility is relevant 
in their daily dealings with family 
members, teachers, friends and even 
strangers. Leadership-Matters.biz

KIRSTEN WREGGITT
Puzzles For Good

Kirsten loved puzzles so much that she 
decided to create some herself. Now she 
has combined her ability to create fun 
and challenging puzzles with her passion 
to raise awareness for important social 
issues. The proceeds of Kirsten’s Puzzle 
Packs are shared with organizations 
doing great work in the community and 
around world. PuzzlesForGood.com 
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PLANNING TO PLAY

To my friends and family I'm known to be playful, 
creative, and yes, I love a good belly laugh. In short -  
I'm a big kid. 

I hear these attributes in my professional life too.  
And, as much as I feel it's important be be myself  
in the work arena, there have been days when  
I’ve wondered if my clients would take me - and  
my work - seriously. 

The name of my company, Candy Event Consulting,  
was born out of a desire to do excellent work while 
having fun in process. What I have grown to embrace 
is that we can "have it all". We can be playful and 
pragmatic, creative and conscientious, we can have a 
good laugh and still have all the logistics under control. 

So what's is the difference between being "childish"  
and being "childlike" in your planning? 

Childish: catty, crabby, crafty 

Childlike: collaborative, congenial, communicative 

Even if your event planning is all grown-up, taking  
the time to play can help your event stand out  
from the rest.

In this issue you'll learn how to play with your food 
choices, event lighting, and party fashion. 

You'll also learn how to be prepared, avoid disaster,  
and handle transitions. 

You may have to plan to play but it will be worth it  
when your guests leave engaged and delighted  
with the experience. 

With you in the event planning journey,

Lisa Gareau
Publisher, Moments Magazine
Founder, Candy Event Consulting

MOMENTS MAGAZINE TEAM 
Lisa Gareau 

Founder + Publisher
Jennifer Hadley

Editorial Coordinator
Larissa D’Silva

Copy + Style Editor
’Segun Olude

Design + Production

CANDY ACADEMY ACTION TEAM
Meet our Candy Team at CandyAcademy.ca/Team

PUBLISHED BY
Candy Event Consulting Inc, 2017. All Rights Reserved.

GENERAL INQUIRIES
Candy Event Consulting Inc.
Box 47053 RPO Creekside 

Calgary, Alberta, Canada T3P 0B9
TF: 1-800-560-8180 info@CandyConsulting.ca

CUSTOMIZATION + DISTRIBUTION
Visit MomentsMagazine.ca for information about current 

customization opportunities and rates, distribution requests, 
and community workshops and events.

SUBMISSIONS 
We reserve the right to refuse customize package inquiries, 

advertisement placements, articles, or art. Publication of 
any message, logo, article, advertisement, or art in Moments 
Magazine does not constitute the publisher’s endorsement 

of (or assumption for) liability for any claims made in the 
messages/advertisements/advertising information or 

for the information, views, and opinions of the individual 
article writers, partners, or advertisers. The responsibility/
liability for the accuracy of all their claims, statements, and 

information rests entirely with the advertisers, partners, and 
the article contributors themselves. The content of Moments 

Magazine is intended for educational and inspirational 
purposes only and is not intended to reflect the whole of the 
events industry but rather a sampling of industry resources, 

supports, and opinions for wide community benefit. 
Moments Magazine reserves the right to edit articles for 

clarity, content, or length at the editors’ discretion.  
No part of this magazine (articles, illustrations, design 

elements) may be produced in any manner without the 
permission of the publisher. 

To submit a feature article, story idea, or planners spotlight 
application, please visit MomentsMagazine.ca/contribute 

FRONT & COVER PHOTO
Model: Sophia of Wilhelmina Vancouver Modeling Agency 

Makeup & Hair: Lyana Gibert of  
The Art of Beauty (www.theartofbeauty.ca)  

Photography: Marc De Vinci (www.marcdevinci.com)  
Nails: Danica Di Giovanna  

Stylist: Dayna Lonquist
Issue Calligraphy: Angie Lam

YOUR COMMUNITY CONNECTION
Moments Magazine is a resource provided by Candy Event 

Consulting where we are passionate about supporting 
those planning and promoting events for their businesses, 

organizations, or groups and offer workshops, coaching, and 
resources year-round. CandyConsulting.ca
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The Moments Event Resource Directory is a proud partnership 

with Evented.ca. Check out all the helpful categories on page 45!  

MomentsMagazine.ca/directory

GET PERSONAL 
Think about who is attending your event. What are their key personality 
characteristics, what do they do for fun, and what field do they work in? Similar 
to making a buyer persona in marketing, you can make an attendee persona and 
use it to test all of your ideas. Would Bob, who is a stoic and hard-working farmer 
that enjoys golfing, really feel the most comfortable at a wizard theme party where 
everyone is required to wear sparkly robes? If you truly keep the people in mind 
while planning, you’re sure to avoid any huge disasters. 

GET INSPIRED 
As visual creatures, it can be a lot easier to get the creative juices flowing by 
browsing images instead of thinking about words. Thankfully, there are a ton 
of ways to do so in today's digital world. Do hashtag and location searches in 
Instagram, search for venues in your city using Google images, or go to Pinterest 
and search for creative themes and posts. If you fall in love with two conflicting 
ideas, feel free to take bits and pieces from both to combine them or save one in 
your idea bank for another time!

GET CREATIVE 
Try to look at your venue as an empty canvas. How can you use the space in ways 
that it may not have ever been used before? Consider the flow of your space, how 
will guests move about in the area, and where is the best location for food and 
activities? Don’t forget you can use all aspects of your venue, including untypical 
places such as stairs, balconies, landings or even corners to maximize your area. 
Never be afraid to ask for input or help if you’re stuck. Feel free to also ask people 
in the industry, such as photographers or other event professionals, for tips and 
ideas, or people outside the industry for fresh perspectives. 

By Ramneek Purewal & Lisa Zhu, Evented

Planning 

To Play

P U R P O S E
+ PLAN
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GET VISUAL
Once you have a general idea of what direction your event is taking, you can 
create visual representations of your event in the form of vision boards or floor 
plans. Whether that’s with some coloured markers and paper or fancier virtual 
renderings, it’s nice to see the product of your hard work with your own two eyes 
just to confirm that you are the genius you thought you were.

GET PLAYFUL 
People like to have a good time at events. Leaving an event that they enjoyed 
themselves at makes it worth the effort that it took to attend in the first place. They 
shouldn’t be the only ones, you should join in the fun too! People will not notice if 
one shade of pink is different from the others, so if something goes awry, toss your 
worries to the wind and let loose and enjoy the fruits of your labour.

P U R P O S E
+ PLAN
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3 GUIDELINES FOR 
DRESSING 
WITH APLOMB
AT YOUR NEXT EVENT

WHO 
am I  
interacting  
with?
Getting dressed for an  
event isn’t just about  
what you want to wear or 
what is most comfortable.  
It’s wise to give some  
thought to who your  
audience will be when you 
arrive. Will they be your 
BFF’s; work colleagues,  
or business clients?  
It’s all about purposeful 
dressing… Ask yourself, 

 “What is  
my purpose 
today?”

WHAT 
is the dress code?
Dress codes aren’t meant 
to be stuffy and stuck-up. 
They are actually meant  
to assist you in figuring out 
what to wear. For example, 
if you dressed in an old pair 
of jeans and scruffy tee  
to your friend’s wedding,  
the message is quite clear, 
isn’t it? That’s not  
a message you want  
to send. Dress codes 
provide parameters  
on what is expected at 
various types of events 
depending on the level  
of formality. They include: 
Formal, Business Formal, 
Business Casual, Come- 
as-You-Are, more!

HOW 
do I send a 
message?
Clothing sends a message. 
People make judgements 
about you within 7-10 
seconds of a first time 
meeting. If you get it wrong, 
it can create a disconnect 
in further communication. 
The other person becomes 
perplexed that an 
important detail  
like that was glossed 
over. For example, the 
expectation of dress for  
a corporate event is 
definitely not the same  
as you would for a GNO 
(Girls Night Out). This 
corporate event is still a 
business-related activity 
and requires an elegant, 
refined type of outfit that 
isn’t overly revealing or sexy.

B E H I N D  T H E  S C E N E S

By Maria Doll, Leadership Matters
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T R E N D S
+ TIPS
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T R E N D S
+ TIPS

When it comes to planning out-of-the-box events, it might be time to  
literally open the box. Any box. With over 600 board games to choose from, 
David Minken from Connect-More.ca says there are more ways than ever  
to engage your guests with old classics as well as trendy board games.

Now with the rising number of board games available, and even cool 
caffeine-laden places to play, it’s become easy to include board games  
into your next event. 

Here, David shares some basics on how board games could enhance  
your next event…  

CHEAP THRILLS 
Your guests want to connect, to be engaged, to experience new things 
but they don’t want to spend an arm and leg to do it. In tight economic 
times, consumers are also weary and cautious of where to spend their 
entertainment dollars. Compared to some other forms of entertainment,  
adding a games element to your events can be an extremely cost-effective 
way to build in some fun.

ENGAGED CROWDS 
No matter the game your event attendees choose, rolling the dice, moving 
that marker, and getting the end goal (first!) can be extremely engaging.  
The benefit a board game has over a movie or video games is that it allows 
for multiple levels of immersion. One may immerse themselves into the  
board game world and try to figure out how to advance or even win! 

BUDDING FRIENDSHIPS
When going to a movie you remain fully immersed in the “movie world”  
while ignoring the “real world” for a couple of hours. But when playing a  
board game, you can immediately jump out of the board game world and 
catch up on the real world and engage with those they are playing with.  
It is this back and forth and intermixing of these two worlds that makes  
it a very engaging social experience.

MOMENTS • VOLUME 3  • PLAY    13



Create 
Your 
Tribe

Compliments Open Doors
Tell the speaker which one of their points really 
resonated with you. If it’s in your comfort zone feel free 
to compliment someone’s handbag, outfit, or hair. If you 
are aware of the other person’s social media presence 
compliment their strategy or latest Instagram post. Nice 
phone case? Follower on Twitter? Say so. It’s a great way 
to open the conversation.

Ask LOTS of Questions 
Once the conversation opens, make it about the other 
person. People love talking about themselves. One of the 
best conversation opener questions is asking someone 
where they're from. They may tell you where they grew up, 
where they live now, or perhaps where they would love to 
be from. Ask questions about what type of work inspires 
them, how they would love to expand their business, or 
simply how they got started doing what they do.

Be Genuinely Interested
Don’t ask questions if the topic is not something you are 
interested in. Find a topic you both care about. If I started 
talking about what’s happening in the stock market, while 
the other person stares at me blankly, the conversation 
will end quickly. Ask a new question that opens up 
excitement again. “That’s interesting, how do you use that 
passion when you’re creating Facebook posts? Or do you 
focus on a different topic?"

Create a Follow-Up Action
If there is more to discuss, ask for a business card and 
let the person know the date you will call them to set 
up a meeting. Be specific. Then do it. Say you’ll call on 
Tuesday to book time to learn more about their business 
and what type of events they have held in the past. Had 
a great coffee meeting? What are the follow-up actions 
and when will you reconnect? There may not always be a 
need for a reconnection but ensure the person knows the 
door is always open, “If there is anyway I can support you 
in your business, please let me know”. 

Create more of these one-on-one connections and your 
network will expand with more meaningful partnerships 
that will lead to further mutual success.

T H E  U N S U N G  P L A N N E R

1

2

4

3

By Kim Orlesky, Leading Sales Coach

It’s simple, right? Walk up to a 
friendly face. Introduce myself. 
Ask the other person what 
they do. Conversation started. 
Yet I see more people during 
networking events looking at 
their phones and pretending 
they have somewhere else to 
be. The moment they walk out 
of the room they also leave the 
opportunity to make an amazing 
business connection.

This isn’t dedicated only to introverted people. 
The reality is most people are ambiverts, the 
cross between extroverts and introverts. When 
it’s needed we can push ourselves outside our 
comfort zone to make some key introductions, 
present to an audience of people, but many days 
the initial connections, networking introductions, 
cold calls, and adding unknown connections on 
LinkedIn doesn’t feel right. 

Every great business connection at some point 
needs to have one-on-one conversation. Some  
of the best business relationships I have 
developed came after an initial introduction  
and the subsequent coffee house meeting.  
Here’s how to get started:
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P L A N N E R  S P O T L I G H T

What do you love about your organization?
Jolene: I love that the IABC is an organization that is full of 
talented communicators. The breadth of knowledge, skills,  
and experience the Chapter brings together always amazes 
me, along with the heart of those who get involved in making 
our association a success.  
Sharon: I would add that IABC is an organization that 
connects communicators and provides a platform  
where communicators can share knowledge. 

What do you like most about bringing people 
together in this way?
Jolene: I have been a member of IABC for most of my career 
and have come to appreciate the community we have created 
in Calgary and the knowledge, skills and willingness to share 
of our fellow communicators. The 50th anniversary offered 
our members a way to celebrate the accomplishments 
not only of our Chapter but also communications. It gave 
us an opportunity to tell our story and show the value of 
communications — and IABC — to the rest of Calgary. 
Sharon: I have been a volunteer and a member of IABC since I 
was in my undergraduate years and have always appreciated 
the mentorship and opportunities that IABC/Calgary has 
provided to me. Planning the 50th anniversary gala was my 
way of thanking the organization that has helped me grow as 
a communications professional through the last decade.

What was the process of planning an event 
alongside a professional board vs. planning  
an event with a company or on your own?
Both: Because we are part of IABC/Calgary, we took the time 
to understand what our audience was looking for, which helps 
to provide a clear direction of what needed to be done to 
make the event a success. The challenge (and opportunity)  
we faced was that since we were a group of volunteers, 

it took a bit longer to get things going but were fortunate 
to the have the talent and skill sets within our volunteers 
to achieve success. We also had to consider the different 
generations we were attracting to the event when it comes to 
marketing and communications. Most of the gala attendees 
were either Baby Boomers, Gen Xers, or Millennials – we also 
had a few veterans and Gen Zers. This meant we had to make 
sure we are using a variety of channels and some targeted 
messaging to ensure we included a broad audience. 

How did you demonstrate 50 years of 
communications in an engaging way?
There are times that communicators in organizations are 
called the magic makers because we make things happen, 
often in a short amount of time. This event was really a 
celebration of the magic makers and we hoped to surprise 
and delight them whether they were at the start of their 
communications career or had been a communicator for a 
number of decades. We wanted to celebrate our profession 
but we also wanted to take the time to honour those who are 
often the behind the scenes people. 

What kept you motivated and inspired?
Jolene: People’s imaginations. I am in awe of the ideas that 
people come up with and create. This keeps me motivated to 
be better and do better. 
Sharon: Traveling keeps me motivated and inspired. We live in 
a society where sometimes it is easy to get caught up in your 
day-to-day life and lose perspective. I find that traveling helps 
reset that perspective and provides me with the opportunity 
to reflect on where I am in life. 

Learn more at IABC.com

Photo Credit: www.iabccalgary.com

Jolene Ondrik & 
Sharon Lee
Co-chairs of the 50th Anniversary Gala, for 
the International Association of Business 
Communicators (IABC), Calgary. Interviews by Kristy Archibald
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BEAT THE CLOCK
AS IS THE CASE WITH SO MANY OF US, MY CAREER AS 
A POST-SECONDARY ADMINISTRATOR IS A BUSY ONE. 
BALANCING A PLETHORA OF MEETINGS, STUDENT EVENTS, 
AND OTHER IMPORTANT ACTIVITIES CAN TAKE A GREAT 
DEAL OF TIME AND ENERGY DURING THE WORK WEEK  
AND OUTSIDE OF IT. 

IT’S CRUCIAL TO CARVE IN TIME WITH FAMILY AND FRIENDS, 
TAKE CARE OF OURSELVES PHYSICALLY AND EMOTIONALLY 
AND TO BUILD IN FUN AND NEW ADVENTURES. THIS NOT 
ONLY MAKES US FEEL BETTER, WE ARE PROBABLY BETTER 
AND MORE PRODUCTIVE EMPLOYEES AS A RESULT. 

By Deepa Acharya, Southern Alberta Institute of Technology (SAIT)

S PA C E
+ TIME
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 “MANAGING MY  

TIME AND BEING 

ABLE TO INTEGRATE 

OTHER ESSENTIAL 

LIFE HAPPENINGS 

HAS TAKEN A LOT 

OF PRACTICE AND 

PERSISTENCE.”   — Deepa Acharya

5  Looking after my health is the best way to get more mileage out of the hours 
I have in the day. This means getting plenty of sleep, getting regular exercise, 
and eating nutritiously. I try and get the physical activity first thing in the 
morning to get it out of the way; I also pack a lunch whenever possible. 

4  Everything gets scheduled in my calendar and I keep running to do lists 
so that I keep track of it all. While I primarily use electronic calendar 
management on my smartphone and through MS Outlook, I also have a 
hard copy to keep my lists, payments, and events/commitments recorded. 

3  I include time at the end of each week to look ahead at the next week or two. 
This helps me mentally prepare what needs to be accomplished.

2  Should I need to set aside a block of time to work on projects that need my 
undivided attention, I block time out in calendar so that I can devote the 
uninterrupted time as necessary.

1  With a busy home life as well, I am fairly careful of things I say yes to. I also 
prefer to meet with friends over a meal as there seems to be more of a start 
and end time – and we all have to eat. While I enjoy the occasional lingering 
over a two-hour coffee date with someone, it’s not always feasible.

Countdown to Effective Time Management

S PAC E
+ TIME
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CREATING A GATHERING 
WITH A LITTLE MONEY…
AND A LOT OF PASSION

I love this quote. It sums up how I feel about the 
power of original art and introducing it to others. 
Since 2014, this has been my mission: to make 
art collecting a truly enjoyable, accessible, and 
rewarding experience for everyone. Sounds great, 
right? Yes, but not an easy task for a one-woman 
entrepreneur with a marketing budget lower than 
most monthly grocery bills. 

However, where there is passion, 
there is a will to persevere and 
personal drive to plan a little 
smarter and harder. 
FosterMAK.com is the result of a lifelong dream  
of mine to promote original art in Calgary, Alberta 
through an online gallery showcasing the work of 
over 40 local artists. Gathering this incredible pool 
of talent was the easy part. The famous movie line, 
”If you build it, they will come,” doesn’t necessarily 
apply to everyone. Building the event is very 
important, but getting a crowd to come requires 
some serious planning and often some hoop 
jumping. These are the steps I currently take when 
putting together an event to gather my clients and 
prospects on an extremely limited budget!

By Stacey Walyuchow, FosterMAK

This is the power 
of gathering: 
it inspires us, 
delightfully, to 
be more hopeful, 
more joyful, more 
thoughtful: in a 
word, more ALIVE.

     Alice Louise Waters

B E H I N N D  T H E  S C E N E S
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Have a clear purpose for the event
In my case, my purpose is always clear: Bring the 
people in to experience amazing original art in an 
inviting, warm, and inspiring environment.

Determine your audience
This varies of course, but for my shows, I look  
for adults 30-60 years old. 

Find your venue and choose your date
Often, one of these will determine the other.  
I always know what month I’m looking at for  
my show. However my budget will determine  
the venue and they determine their availability.

Plan!
This is an obvious step and one that is continuous 
throughout the process. For FosterMAK events, 
I have a clear floor plan layout for the show. It’s 
imperative for a smooth set-up. 

Spreadsheets! I never thought I would love Excel, 
but I have become a firm believer in creating a few 
spreadsheets per show to keep my participants, 
payments, and artwork all in check.

Be flexible
When you’re following any kind of budget and 
depending on volunteers for assistance, remember 
that flexibility is key. I always have my goal in mind, 
but I have realized over the past two years that the 
world will not come to an end if everything doesn’t 
go according to plan. Sometimes the last minute 
changes have made for the best events I’ve had.

Know what your competition is doing
Watch for similar events going on around and on 
the same date that you’re planning for. Examine 
whether these events will be a help or a hindrance 
and move on accordingly. Calgary is booming with 
many great art events. I try to book my shows 
on weekends when there aren’t too many similar 
shows happening.

Exhaust the freebies!
Social Media — As we all know, the need to get the 
word out is of the utmost importance. The obvious 
route is social media. Get your posts ready for 
Facebook and Instagram in advance. Research the 
hashtags that will get you noticed and if you have 
some extra dollars, boost a few posts for the small 
cost. Create posts that are visually interesting, 
but still include the crucial info. With every post, 
ask people to share, and even tag others that 
are involved with your event. I start posting for 
FosterMAK events about one month out.

Community and Event Pages/Calendars —  
Begin by searching out all event listings in your  
city and send them your info. It’s helpful to get all 
of your information and ideas into a document 
that you can copy and paste into the listing to save 
time. Many of these listings will also allow an image 
so have one ready to go, typically, with no copy. 
Be sure to have short version of your event info 
prepared, as some event pages only allow for  
a 20-30 word description.

Char Vanderhorst, Autumn Birch Taylor Olson, Tiger-Eye

B E H I N D  T H E  S C E N E S
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Jessie St Clair, Dream Big

B E H I N N D  T H E  S C E N E S
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Planning any event can easily become 
overwhelming, but keeping in mind the reason  
we plan them and the importance of our mission 
can help us all maintain our sanity. There are 
some easy steps that we can incorporate not only 
in our planning, but in our everyday routines:

Remember that you LOVE this!
Your attitude and enthusiasm about your event is 
infectious. I know that I have influenced the purchase 
of a few pieces of art by the sheer and honest joy  
I have about each piece and the experience.

Display your obvious passion for your work
People can’t help but be intrigued and appreciate 
their surroundings when the passion, commitment, 
and excitement of the host is evident. This is so 
important in everyday business for all of us. 

Plan with passion 
My passion for art is the way I establish trust  
with the artists I work with and the prospects  
who have become repeat customers.

EVENT 
PLANNING 
INSPIRATION
By Stacey Walyuchow, FosterMAK

B E H I N D  T H E  S C E N E S
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The process of designing, printing, and sending 
wedding shower invitations might seem like over-kill 
in our instant, online, and digital world. It might take 
a bit of thought – and maybe a friend to help – but 
putting together a beautiful invitation will go a long 
way to making your guests feel special and your 
personality to shine through. 

Make it Official
As much as online invites, a phone call, or an email 
may get the job done, adding a personal touch by 
delivering special wedding shower invitations will 
warm your friends up to a special time together 
celebrating you and your special transition in life. 
Make it official with all the information; date, time, 
location, and any other information that will help 
your guests prepare for, get to, and enjoy their  
time at the party.

Let It Rain
Your wedding shower is a time to enjoy the well 
wishes of your close – or soon to be close – family 
and friends. Why not treat THEM to a shower of 
colour, fun, and connection. Setting the tone starts 
with your invitations – let your guests know you want 
them to attend so you can also shower THEM with 
love and good fun! 

Bring out the Bubbly
Is your personality fun and bubbly, nature loving  
and relaxed, or rough and tumble? Whatever  
your personality it’s your turn to shine through  
your invitation design. Be sure to add personal  
elements in your invitation design; a favourite  
quote, a meaningful photo, or – if you’re hand 
delivering – a small teaser or token that is related  
to your party theme!

AN INVITATION 
FROM A

The Team:

Stylist: The Well Styled Life

Invitations: The Social Page 

Photography: Sarah Vaughn Photography
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“One of my favourite 
things about events, is the 
unpredictability of them. 
Unexpected moments of 
inspiration can literally 
change a person's outlook, 
bring business ideas to a 
new level, or even alter 
someone's direction in life. 
That’s powerful. Limitless 
things are possible when 
people gather together 
for a purpose. This city is 
thriving on sparks of great 
ideas and collaborations, 
many of which started  
at an event.”

Kim Smith,  
Senior Manager, 
Community Partnerships 
ATB Business
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CANDYCONSULTING.CA

SOMETIMES GET A LITTLE HELP
FROM YOUR FRIENDS AT CANDY

800-560-8180 •  403-804-0895

PLAN
SOMETIMES

SOMETIMES
WING IT!



DESIG
N IT 

The Team 
Stylist: The Well Styled Life
Invitations: The Social Page 
Photography: Sarah Vaughn Photography
Illustration: Lisa Gareau

Choose Your FocusPick a corner of the room, highly visible wall, 

or a flat floor or an open surface to create a 

“focal point” to draw the eyes of your guests 

and create interest, intrigue, or interaction. 

Gather Your Tools 
What do you need to create the scene? 
Frames, vases, rubber bands, water jugs, 
scissors, tape? Sketching out your vision 
will help you envision what it will take to 
successfully “do it”! 

D E S I G N
+ DÉCOR
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DO IT 
Play with Your 

Elements

A pastel color  

palette doesn’t  

have to be boring.

The use of flowers 

doesn’t have to be 

same ‘ol same ‘ol.

Good News! That 

familiar table, those 

mismatched containers, 

and your mom’s old 

frame can easily be 

transformed into a 

beautiful focal point.

D E S I G N
+ DÉCOR

MOMENTS • VOLUME 3  • PLAY    27



DISASTER DISCLAIMER — We can give all the advice in the world, but we can’t stop the hurricane of “Tipsy Uncle Tom” from knocking over your 
wedding cake!  What do you do when it actually happens? Maybe an adjustment to the floor plan would be a good idea if that’s a concern ;)

B E H I N D  T H E  S C E N E S

DISASTER 
AVERTED !
As event planners, 
we’ve seen it all!
By Jen Hadley, Twēk Consulting 
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 Have a Plan
Get event insurance!  This is your safety net. If you’re 
on a tight rope and are juggling 50 plates, drop one and 
you might be ok but if you fall completely, you’ll want to 
make sure that someone is there to catch you.

 Follow the rules!  Get proper licensing and permits. 
Make sure you know what kind of bar service you’re 
allowed to have and what your venue is legally allowed 
to accommodate. What is your maximum capacity? Are 
there any age restrictions? Do your homework BEFORE 
you publicize the event or you may get shut down. 
Your venue coordinator should be able to give you this 
information or guide you to the right place.

 Have a contingency budget! When things go wrong, 
they usually come with a price tag. Make sure you have 
enough set aside (generally about 10% of your total 
budget) to account for those costly inconveniences.

Have emergency crews on stand-by! Depending 
on the type of event you’re hosting, this is crucial (and 
sometimes legally required). If you’ve got a large crowd 
especially, having EMS and security on-site will help 
in those situations where you and your staff can’t be 
everywhere to help on a moment’s notice.

Confirm, confirm, and confirm again! In the weeks 
leading up to your event, make sure that you’ve re-
connected with all of your vendors to make sure that 
you’re getting what you ordered on the right date, to the 
right place, at the right time. You’ll be able to plan your 
load in, set up, and tear down much more easily when 
you know who’s coming and when. Your production 
schedule will be your saving grace here, update as 
required and share with those who need to know.

Communicate! Make sure that your staff, volunteers, 
and vendors all know what’s happening and what is 
expected of them. There’s no time for “I didn’t know”  
or “I didn’t get the email” … This is event day, people!   
No excuses.

Know What to Do
So you’ve planned for it, you’ve done everything you  
can to stop it, but you’re three hours away from show 
time and your linens are the wrong colour, or the fabric  
for your wedding canopy is the wrong size, or your MC  
is stuck in traffic and will be at least an hour late… 
What now?

Stay calm 
Contact your vendors, get them to send you the  
proper supplies or send someone to pick it up.  

This is why good relationships are really important  
when working with vendors, they will come through  
for you in your time of need and save the day.

Call on your team and have your emergency  
kit available 
We’ve all had to cover up an ill-fitting focal point.  
We’ve all had to get creative when we’re short a linen 
or two.  And there have been many times when we’ve 
had to pull out a piping bag to fix a smooshed cake.  
Enlist your team to use their skills and make sure your 
emergency kit has more than just zip ties and gum! 

Use your backups 
Maybe you don’t have a stand-in headliner, but your  
DJ can play a bit longer or you can shuffle around  
your entertainment line up to accommodate for 
someone being late.  There’s always a back up  
available – you just have to be creative!

Debrief and plan better for next time 
There will always be something, the more you go 
through, the more you can know to expect. When your 
event is over, go through the details.  What went well?  
What went wrong?  Was it dealt with properly?  
How can you avoid it next time?  

Put it behind you 
You can’t dwell on the past. Learn from it and move  
on so your next event will go off without a hitch!  
One day (when the video evidence of “Tipsy Uncle Tom” 
is no longer YouTube’s #1 viral video), you will laugh.  
We promise. You will laugh.

Even though you’ve thought of everything (and we know you have because 
you’re an organized spreadsheet junkie like the rest of us!), there is always  
a chance — make that likelihood — of something going wrong. 
Here are some tips to help prevent those bumps along the way to ensure that 
your event will run as smoothly as possible.

B E H I N D  T H E  S C E N E S
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10 EVENT FRIENDLY 
TECH APPS

B E H I N D  T H E  S C E N E S

MAKE SOME ROOM ON YOUR IPADS AND 

SMARTPHONES, LADIES AND GENTLEMEN! 

YOU’LL WANT TO DOWNLOAD THESE 10 

APPS AND TECH TOOLS TO HELP YOU 

PLAN YOUR NEXT EVENT. 

OH AND THE BEST PART? 

YOU DON’T EVEN HAVE TO BE  

A “TECHIE” TO USE THEM :-)you

SQUARE 
Square is a mobile payment processing and online invoicing 
tool. Using the square card reader, you can take credit 
card payments onsite and issue receipts for all purchases 
(including cash). Why limit ticket sales at the door or 
fundraising efforts? If your attendees prefer to be invoiced, 
you can do so (and collect payment) through Square. 
Events are about flexibility!

1

TRELLO 
Trello is the “organize anything” tool that makes teamwork 
easy… all for free! Manage multiple to-do lists, assign 
tasks and due dates to coworkers, and discuss ongoing 
projects with your team. Did we mention that it can all be 
colour-coded?! It is a necessity for the hyper-organized 
event coordinator and team player.

2

EVENTBRITE 
Eventbrite delivers one of the best event 
experiences for BOTH the attendee buying a 
ticket and the organizer managing registration. 
Eventbrite has updated and improved its event 
page design to make it even easier to create an 
attractive and professional event page. (The only 
downside is that you can’t easily format your event 
copy without some HTML and CSS ... But that’s 
(hopefully) going to be updated soon.) On the 
back end,  you can create promo codes to share 
with VIPs, offer multiple ticket types, download 
attendee stats, and more! Use the mobile app on 
the day of the event to check-in attendees and 
track how many have arrived.

3

SQUARESPACE 
With Squarespace, you don’t 
have to be a designer to create a 
functional (and super attractive) 
event website. In a time crunch? It 
is an easy-to-learn, user friendly 
tool that can get you up and 
running within minutes (okay, 
maybe 15-20 minutes if you’re 
customizing a template from 
scratch!) You can also purchase 
your domain name in this one 
stop shop. Use the blogging tool 
to share your content quickly and 
easily and add all your social 
handles to attract more followers. 
At approximately $18USD per 
year for a website and domain, it’s 
a steal!

4
By Jenn Egroff, Catalystica Events + Marketing
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B E H I N D  T H E  S C E N E S

MAILCHIMP 
Mailchimp helps you to build and manage your 
email lists. It’s free if you have up to 2,000 or fewer 
subscribers. Tracking opens and clicks can prepare 
you for how informed your attendees will be and 
can help you know when to change up your email 
strategy. Mailchimp ranks your most successful 
campaigns so you can see what works and what 
doesn’t! You can also personalize emails and subject 
lines to make your emails as friendly as possible.

6

GOOGLE DRIVE 
What would we do without Google Drive? Google 
Docs and Sheets (think Google’s version of Excel) 
allow us to access planning documents anytime, 
anywhere. It makes collaboration easy by allowing 
multiple people to work simultaneously. Create and 
distribute feedback surveys or application forms 
using Google Forms. Submitted form data is sent 
directly to your Google account and it even puts it 
into a beautiful report format for you to read. No 
more annoying attachments or creating charts 
from scratch!

 5 BUFFER 
Buffer is your ultimate time-saving tool 
that keeps your Twitter, Facebook, and 
Instagram profiles filled with content. 
Don’t have time to post ad hoc? Schedule 
a week or more worth of posts on Buffer 
to save yourself some stress! Step it up a 
notch and download the Buffer add-on for 
Chrome to easily schedule retweets when 
you’re browsing the Internet. The analytics 
feature also tracks your top tweets.

10

CANVA 
Canva is a free, online design tool that we use 
to create custom content. From social media 
images to posters to event programs, Canva 
lets you step into a designer’s shoes quickly 
and easily without the complicated software. 
Want to be a considered a live tweeting genius? 
Download the iPhone app, take a photo, add 
your logo and publish branded images and 
content to share live during your event!

9

STREAK FOR GMAIL 
Want to make your emails even 
more personalized? Dodge the 
spam folder with Streak, an app 
for Gmail users that lets you use 
personalized mail merge tags 
and send emails 1:1 instead of 
having to “bcc” groups. This is 
a great way to email a group of 
speakers or sponsors. Expect an 
increase in responses!

8

SPOTIFY 
Spotify gives you access to tons of ready-
made playlists! Don’t waste time worrying 
about your event tunes. Pick a playlist 
based on the mood you want to create for 
your event. Just be mindful that ads will 
be playing if you’re using the free version, 
so you’ll want to upgrade to the premium 
account for about ~$9CAD per month.

7
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PLAY WITH LIGHT
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By Summer Anderson, FMAV

Besides illumination, which is the obvious reason for lighting,  
you can really get creative and generate a memorable and  
exciting experience for people. 

Lights can reveal, conceal and alter our perceptions.  
It brings the audiences attention to the main 
attraction or focal point. It therefore, guides and 
supports the program throughout the event. 

When lighting a room, it sets the entire tone of the 
event. Colour can set the mood and imply a certain 
time of day or season. For example, if you walk into 
a space and the lighting is very blue and white, you 
would perhaps feel cold, like in a winter atmosphere.

There are tons of different lighting fixtures and it is 
up to the lighting designer to decide which fixtures to 
use in order to deliver the desired outcome. Do you 
want break up patterns creating textures throughout 
the room? Do you want your company logo or name 
shining? Do you want moving lights? These are just 
some of the questions you want to ask yourself and 
the lighting designer.

Play with light at your next event and see how lighting 
plays a key role in transforming your event space into 
a piece of art.

At only 23-years-old, Summer Anderson is one of 
Calgary’s busiest lighting designers. She currently 
works for FMAV, which is one of the largest 
independent production companies in Canada. 

“Growing up, my grandparents would often take  
me out in the big cities to see famous productions. 
We saw the Radio City Rockettes, Billy Elliot, The Lion 
King and The Nutcracker Ballet, which I had performed 
in for many years. I was always interested in the 
technicians backstage and it was amazing when the 
whole production came together. 

This also led to my interest in Motion Picture Arts,  
and I began to study films and behind the scenes. 
When I finished high school I was accepted into the 
Theatre & Entertainment Production program at  
Red Deer College (RDC), and pursued my dreams. 

My first assignment in lighting class sparked my 
interest. I liked how you could create a variety of 
‘looks’ and make people feel a certain way when they 
experienced it. Excluding my hands-on experience 
at RDC for two years, I have been working in the 
entertainment industry for three years.

My favourite part about lighting is the feeling it can 
bring to people and how it is a form of art itself. I have 
always been interested in art and have been drawing/
painting my entire life. It is cool to see how my art skills 
can be transformed using a different medium with 
lighting and technology.” - Summer Anderson
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P L A N N E R S
N O T E B O O K

 Pierre 
MARLEAU
Owner & Production Designer,  

OrangeFrogProductions.ca

A S K  T H E  E X P E R T

From your first client meeting to the  
event day, how do you bring all your  
design elements together logistically? 

At Orange Frog Productions, we are in the dream making 
business. If you can imagine it, we can create it. Starting with 
the first meeting, we make sure to fully understand the lighting 
and design needs for the event Then we take all the information 
we gather from our clients and translate it into the technical 
information our crews need to seamlessly execute the event. The 
amazing thing about our company is that all of our staff comes 
from a theatre background and we are all very passionate about 
what we do. Everyone in the company gets to be involved with 
the project from booking the show to creating the lighting plot, 
building the gear list, booking crews, creating schedules, loading-
in, programming the lights and finally operating the perfect show. 
So we make it all come together by having an amazing and very 
talented staff double-checking everything and making sure that 
client expectations are exceeded every time. 

What methods or practices do you  
have in place at your events to ensure  
the safety of your crew and guests? 

For me as a company owner, safety is one of the most important 
parts of my business. We are a SECOR company. This is a 
safety program that the Alberta government has in place for 
companies that want to excel in safety. To stay in this program 
you have to prove via an annual audit that you are implementing 
and continuously improving safe work practices. All of our staff 
is trained in First Aid, Rigging, Fall Arrest, fork lifts, man lifts and 
move. We make sure to use only the best and safest equipment to 
ensure the safety of everyone involved, most especially the guest. 
For example, we have a very large inventory of fabric that is rented 
out to dress up events. All of our fabrics are IFR (inherently flame 
retardant) and each piece of fabric comes with a fire proofing 
certificate that can be shown to the fire marshal. Most people 
are not aware that you cannot use a non-flame retardant fabric 
at events. The fire marshal can shut down your event if he feels 
that any fabric poses a fire hazard. We also make sure to only 
use rated hardware and equipment, a most important precaution 
when we are installing equipment above people’s heads. Finally, 
we make sure not to overwork our crew on event days. Nothing 
is more dangerous than a tired crew installing equipment in a 
ballroom after a 20-hour day.

B E H I N D  T H E  S C E N E S

“We are in the dream-making business.”          

- Pierre Marleau

Planning to Transition
By Ryan MacIntyre, We Did It! School Age Care Society 
When planning learning experiences for younger learners, or for those with disabilities, 
smooth transitions can often be difficult but not impossible. Verbal cues, picture cards, 
and clear milestones can help keep everyone on task and enjoying the experience. 
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LEAN ON THE COMMUNITY
 • BOOK YOUR CONSULTATION

 • CUSTOMIZE YOUR TRAINING

 • MAKE YOUR TEAM STRONGER

t

CANDYCONSULTING.CA

LEARN WITH THE COMMUNITY
 • ATTEND A WORKSHOP

 • ENJOY OUR RESOURCES

 • JOIN THE TEAM

r

CANDYACADEMY.CA

SHARE WITH THE COMMUNITY
 • SUBMIT YOUR STORIES

 • CUSTOMIZE MOMENTS

 • BECOME A PARTNER

e

MOMENTSMAGAZINE.CA

“Coffee anyone?” It was his kind, generous, 
cowboy-way. Allan Stickel entered the 
Clothing Bar Boutique in October of 2016 
with a cool swagger but – as always – a 
heart of gold and coffees for the lot of us. 
He was warm and ready to help with our 
Moments photo shoot. We were excited to 
showcase event styles that were fun, flexible, 
and affordable for event-goers. “You just tell 
me how you want the shot, Lisa”, he said as 
he held up a tux in one hand and a cowboy 
trench in the other. He could pull off either 
look with a sneer, smirk, or a smile. He was 
a pro. A firefighter-turned-actor he lifted 
others up as he chased his own dreams down 

– lassoing them – determined to make them 
a reality. In October 2016, we took this shot 
(above) and some fun photos for Moments 
Magazine. In January 2017, we said goodbye 
to Allan Stickel after a brave battle with 
cancer. He was a kind soul, rich talent, and 
lifelong warrior. Thank you, Allan,  
from every heart you touched.

Allan Stickel is seen here with Jill Maria 
Robinson, Allan’s close friend, red carpet 
sidekick, and PR Manger. Look for their  
photo shoot in the upcoming GATHER issue  
at MomentsMagazine.ca

TRIBUTE
By Lisa Gareau, Publisher
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FOOD + DRINK
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Play 
 With Your 

Food
Choosing the  
right dessert for 
the right crowd
By Jennifer Hadley, Twēk Consulting 

Trendy Truffles + Chic Chocolate 
It’s time to drain the chocolate fountain! 
The latest craze in dessert decadence 
brings a made-to-order experience 
like no other. Guest can customize their 
favourite treats onsite in real time with 
truffle makers like @choklatinyyc

Let Them Eat Cake
Who doesn’t love cake?! From 
chocolate and vanilla to fruit-filled and 
even candy-filled surprize cakes, you 
really can’t go wrong. Stick with your 
theme and make sure you have enough 
for everyone — including seconds! 

A Candy Buffet Isn’t Just Child’s Play 
What better way to bring out the kid 
in your guests than a sugar rush of 
nostalgia. Match your theme, colours, 
and personality while treating your 
guests to a sweet treat. Rock the 
retro with candy choices from back in 
the day: Razzles, Gobstoppers, Coke 
Bottles, Pixy Stix, or Sweet Tarts  
make my fav list for sure!

The Team 
Photography: Christina Parker Photography
Cake: Swirl Cakes  
Outfits: Tiny Trend Setters

FOOD + DRINK
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F E A T U R E S  +  F U N

Delegate
You are amazing at what you 
do and some of it needs to be 
done by you. But what about 
those small nitty gritty tasks? 
Can someone else do them?  
For cheaper? This will free up 
your time to work on bigger 
things, or, you know,  

REAP THE REWARDS OF  
YOUR HARD WORK!

When You Plan Time to Live
This changes your brain from 
feeling the need to fill spare  
time with work, and instead frees 
that up for life. Being a busy 
professional means creating a 
lifestyle for yourself based around 
your work rather than constantly 
trying to fit your life around your 
work. As a social media manager, 
my best advice is:

Prepare
Pre-write your social 
content at the beginning 
of the month and schedule 
it to post automatically at 
the times you choose. This 
frees up precious moments 
throughout the month.

By Sarah Kirkpatrick, Jumping Elephant  

IN ORDER TO FIND A WORK/LIFE 
BALANCE YOU FIRST HAVE TO  
STOP THINKING THAT YOU  
‘LIVE TO WORK’ AND FOCUS  
MORE ON ‘WORKING TO LIVE’.

WORKING 
TO LIVE

Photo Credit: The Linguaphiles Lens
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Travel
Whether it is a vacation or a 
staycation, set time aside a 
few times a year to completely 
get away. Not only will you 
come back more refreshed 
and productive, you’ll also 
have a slew of new creative 
perspectives.

F E A T U R E S  +  F U N

When we engage in PLAY,  
we recharge our souls, 
uplift our spirits, and can 
truly allow our light to shine.

Ways to let PLAY into your life:
• Literally laugh out loud
• Tell a funny joke
• Listen to a funny joke
• Play a board game
• Dance like no one is looking
• Be silly with a friend
• Make faces in the mirror
• Put work on hold and just relax
• Start a spontaneous pillow fight
• Let your inner child roam free 
• Play air band with your buddies 
• Sing karaoke with friends
• Skip outdoors
• Colour outside the lines
• Feel free to laugh at yourself 
• Watch a cartoon
• Dream!

WHEN WE
P L A Y
By Yomi Marcus, Bold Hearted Living
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Pokémon Go, Geocaching, the Amazing Race…adults, just like kids, love the thrill 
of the hunt and the intersection of puzzle solving and competition. Harnessing 
this engagement at your next event, product launch, or fundraiser will move 
your audience not only physically but mentally and emotionally as well.

Puzzles for Good handcrafts a variety of word and number puzzles for events 
to do just that. Number puzzles can result in some GPS coordinates to send 
your audience to a new physical location for a lunchtime break or for a break 
out session tour. Acrostic and cryptogram style word puzzles can be used to 
highlight quotes and give participants more time to ponder a point you want 
them to consider. And word search puzzles can be used to bring together the 
main points of a learning event into a fun task.

BUT THERE IS MORE TO PUZZLES THAN JUST FUN
Crossword puzzles have been around for about a hundred years and brain 
teasing puzzles such as the maze have been around for centuries. We are 
naturally fascinated with seeing patterns and solving puzzles, a form of 
seeking behaviour. And there is science to prove why. Seeking behaviour  
is what helped humans venture out to find food, solve problems, and explore 
our surroundings. 

There is a built in reward for us each time we demonstrate seeking  
behaviour - a nice boost of dopamine (Panksepp et al.) Dopamine is the 
neurochemical that is associated with the feeling of accomplishment and 
pleasure. No wonder we have a fascination with solving puzzles, it feels good! 

But there’s more to that dopamine release than just feeling good. Eric Marr, 
at Eastern Washington University has been studying the effects of dopamine 
on learning. He has found that the presence of dopamine actually enhances 
learning. So when you solve puzzles you not only feel good, you have a 
heightened awareness and aptitude for learning. That sounds like a winning 
combination for audience engagement, doesn’t it?

HOW TO USE PUZZLES AT YOUR NEXT EVENT
You can use our built in desire to solve puzzles to not only engage and 
entertain your audience but to help them retain the information presented.  
If you are hosting a conference, presenting new material in a book, or you 
simply want to imprint the event more strongly in your guests’ minds, it would 
be beneficial to include some puzzles. 

Puzzles can be used pre-event to introduce your speakers, highlight the key 
note material, or begin emphasizing your theme. Puzzles are also great ice 
breakers, lunch time activities, or evening wind-downs. You can incorporate 
puzzles to thank your sponsors, create engagement for a prize, or thank 
people for coming in a follow up email. 

There is no shortage of ways to use puzzles for audience engagement at your 
next event.

F E A T U R E S  +  F U N

By Kirsten Wreggitt, Puzzles for Good

Engaging Your Audience 
with Puzzling Fun
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Puzzling Brains
1 S 2 P 3 A 4 X 5 D 6 V 7 I 8 W 9 O 10 K 9 11 L 12 K 13 Q 13 14 K 15 W 16 A 17 R 18 I 19 P 20 20 V 21 J 22 T

23 R 24 F 25 K 26 N 27 M 28 C 29 29 D 30 Y 30 31 X 32 32 T 33 U 34 M 35 M 36 C 37 B 38 38 T 39 W 40 H 41 41 T 42 J

43 V 44 X 40 45 M 46 F 47 J 48 B 49 49 H 51 50 D 51 L 52 J 53 X 54 N 55 B 56 E 57 57 D 58 Y 59 G 60 H 61 P 62 I 63 S

64 V 65 B 66 D 67 J 68 F 69 69 R 70 L 72 71 D 72 B 73 P 75 74 T 75 O 76 W 77 M 78 D 80 79 B 80 N 81 Q 82 W 84 83 E

84 A 87 85 L 86 N 87 R 90 88 V 89 U 90 Y 91 A 92 I 93 H 94 N 85 95 U 96 W 97 Q

A. 1970's music genre X. Unyielding
16 84 31

B. Gets a little thin at Y. Stopped feeling
high altitudes 65 37 anything 58

C. Unique

D. Attendance is by 
_____ only 50 29

E. Arrive well before
an event

F. Song words

G. Building block

H. Be present longer 
than welcome

I. Lively and noisy 
festivities

J. Stubs for 
admission

K. New name for
pound sign

L. Exertion
11

M. _____ dazzle

N. Sight and sound 
(2 words) 86

O. Event location

P. Imagine

Q. Front of a plane

R. Smell

S. Opened, as locks

T. Party cocktail you
eat not drink

U. A serve yourself
meal

V. Change the
intervals again

W. Large theatre

126 3 91

155 N

123

126  A 127  P 128 N 129  I 130 130 K

165  B 166 U 167 X 168 H 169  E

151 N 152W 153  L 154 G147 146 U 147 M 149 148 X 149 Y 150 H 153

131  F 133 132 P 133W 121 134  D 135  B 138 136 V

164 Y

145  R140  S 141 G 142  F 143  I 145 144  B

113  E 114 114  S 115 H 116  T 117 N

156  J158 157 V

104

163 161  S 162 O 163 G147 159 Y 160 X158 C

118 O 119

137 N

102  L

138 Q 139 K

103 O

104  C 105 X 106 N 107  J 108  P 109  B 110 D 111 K 112  F 123W 124 G119 U 120 D 121  I 122 125  C122 H

98   X 101 99   P 100W 101  E

144 79 109 135 165

57 78 5 134 71 66

72 48

158 104 125 28 36

142 68 112 46 24 131

169 83 101 56 113

55

60 168 93 115 122 49

141 124 59 163 154

21 52 156 47 42 67107

7 18 92 143 129 62

155 106

102 85 70 153 51

11114 130 139 12 25 10

73 2 127 108 61 99 19

128 26 94 80 137

27 77 34 35 45 147

54

132

41 74 22 116 38

1 63 114 140 161

150

121

30 149 90 159 164

40

110120

117

103 118 9 75 162

69 17 145 23 87

81 97 138 13

15239 100 82 15 133 96

88

8

6 20 136 157 43

166146 33 119 95 89

64

32

76

16098 4 53 148 105167 44

151

Go online to find  

the answer key!
MOMENTSMAGAZINE.CA/PUZZLE

If you are interested in  

hand-crafted puzzles for  

your next event, contact  

kirsten@puzzlesforgood.com
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SPECIAL EVENT GROWTH 
Bums in seats, money in the bank, or 
awareness for your cause? Whatever your 
measure of success we will help you grow! 

EXTENDED HELPFUL RESOURCES 
Enjoy helpful downloadables each month 
that will help you put into practice all that 
you learned in the workshop setting.  

TEAM-FRIENDLY, TRANSFERABLE SEAT 
Can’t make the date? Send a team member 
in your place. Expanding team capacity? 
Bring your learning buddies for less! 

RELEVANT GROUP DISCUSSION  
Discuss real issues, new concepts, and 
learn from event planning peers. Find 
specific answers to challenges you face!

PRACTICAL ONGOING SUPPORT 
In the event planning process issues arise 
when you least expect them to. Have 
access to support when you need it. 

VALUABLE LOCAL CONNECTIONS 
Connect with planning peers, industry 
experts, and media that matter to you and 
your event planning and promotion.   

TANGIBLE TEAM LEARNING 
Come away with practical ideas and helpful 
resources that you can put right to work as 
you plan and promote your next event. 

AFFORDABLE PRICE TAG 
We know resources are limited for small 
business, non-profit, and community teams 
and have kept your year of learning low. 

MANAGEABLE COMMITMENT 
With accessible monthly workshops and 
webinars you will be able to learn, connect, 
and grow … and get planning! 

SWEET PLANNING SUPPORT
9 SWEET REASONS TO JOIN CANDY'S EVENT PLANNING COMMUNITY!

Membership@CandyAcademy.ca 
CandyAcademy.ca

Info@MomentsMagazine.ca 
MomentsMagazine.ca

CandyConsulting.ca • 1-800-560-8180
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B E H I N D  T H E  S C E N E S

Great reads have endured the test of time. The 
best books have enduring wisdom, you want to 
hang on to them, read them over, and glean just 
a bit more from their pages. Here are couple of 
books that have made the cut and have earned 
a place on my personal book shelf. Enjoy!

— Lisa Gareau, Publisher

L I S A ’ S  L I B R A R Y

An Inspiring Tool Box for Success
By  Kristy Archibald

 With the right strategy and organized process you can 
streamline your creative ideas, tackle any hiccups and 
attempt to avoid any unnecessary stresses as the deadline 
approaches. The three books below will give you the proper 
tools to balance all of the hats an event planner wears, 
while working under pressure and efficiently managing your 
time, while coming up with original ideas that will in the end 
produce an event with a wow-factor that will leave guests 
feeling engaged and inspired.

Time Management: from the inside out  
— By Julie Morgenstern
The foolproof system for taking control of your schedule – 
and your life
(Published by Henry and Holt Company, LLC, 2004)
The book, “Time Management From the Inside Out” is an 
insightful read by Julie Morgenstern, in which she presents 
her readers with the right tools, tips and exercises to take 
control of their time and manage it with confidence and 
ease. Using a 3-step system Morgenstern works to find  
a process that works with your personality rather than 
against it, which is the core to the inside-out approach. 
This way of thinking ensures a long-term solution that 
is a natural fit customized for you, thus making it easier 
to maintain. According to Morgenstern, good time 
management means taking ownership over the course  
of your day, identifying what is important to you and 
prioritizing accordingly so that you end your day feeling 
satisfied with what you have accomplished. 

Thrive on Pressure – By Graham Jones , Ph.D.
Lead and succeed when times get tough 
(Published by The McGraw-Hill Companies INC. 2010)
Critically acclaimed sports psychologist Graham Jones 
presents his book “Thrive on Pressure,” an insightful and 
inspiring read not on “how to be a leader,” rather how to 
deal with the inescapable pressure that inevitably comes 
with being a leader. Through his experience Jones has 
concluded that “the world of sports is a powerful metaphor 
for business leadership” and uses real stories from some 
of the leaders he has coached in order to bring these 
concepts and core principles to life. This book is divided into 
5 master classes and works to build upon your knowledge 
and experience by providing readers with the tools and 
strategies they need to develop and enhance their mental 
toughness to ultimately excel at being a strong leader.

The Joy of Strategy – By Allison Rimm 
A business plan for life  
(Published by Bibliomotion INC. 2013)
“The Joy of Strategy” is a practical, inspiring and compelling 
book, written by strategic planner, Allison Rimm, that gives 
it’s readers time management tools, unique life planning 
exercises and strategic planning techniques to create a 
business plan for your life. One of the biggest mistakes  
we can make in our personal lives is lack a direction.  
You would never run a business without a roadmap and 
mission, so why not do the same in your personal life.  
Using real success stories, Rimm presents 8 practical steps 
to help build your personal plan that successfully balances 
your career, relationships, mind/body/spirit.  This book 
will take you out of your comfort zone, urging you to think 
big and aspirational, while creating a personal mission 
statement that will help you identify your purpose and  
guide you in the right direction to live out a successful,  
joyful, and well-balanced life.
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Birth, marriage, achievements, and death are some 
of the four most important aspects of Yoruba life.  
Yorubas celebrate almost everything—the birth 
and naming of a new child, birthdays, graduations, 
promotion at work, a new home, a new car, arrival 
from a journey, getting married, and of course, the 
passing of a loved one, especially if they were elderly. 
It may come as a shock to a westerner to see the 
elaborate way death is celebrated with food, music, 
and dancing. It is often described as a celebration of 
life, to acknowledge the departed lived a good life, 
and also because of the general Yoruba belief that 
death is merely a transition to another life. 

Similarly, birthdays and wedding celebrations are a 
big deal for the celebrant, their families, and friends. 
It’s a tradition to select specific colours and dress 
up in the same outfits or head-ties and hats made 
from the same fabric. For instance, the female 
friends of a bride at a wedding may all have red 
head-ties on, and the men, red hats. The dress code 
for such a wedding might read: White + Red.  
You don’t want to be in any other colour or fabric  
if you want to fit in with your group. 

As I sit here surrounded by gorgeously dressed 
ladies with beautiful head-ties, I am reminded of the 
events I have attended. Long after the event is over, 
each hat (or head-tie) serves as a reminder of the 
occasion. It makes sense. In the days before writing or 
photography, this was how they kept the memories of 
milestone events alive in oral traditions and stories. 

When it comes to food, no expense is sparred.  
The Yoruba tradition of hospitality is expressed with  
a truly lavish spread in variety and quantity. All guests 
must be satisfied, and there must be leftovers to take 
home to those who could not attend—children at home, 
the elderly, neighbours, and the help. No one is left out 
because they are ill or incapacitated in any way. I have 
many fond memories from my childhood of my mother 
bringing home food from events she attended—Dodo 
(fried plantain), Moin-Moin (steamed bean cakes), 
Jolof-rice (paella), and deep-fried meat of the chewy 
variety. We were always glad to see our parents return 
with delectable ”take homes” for us. Ah! Those were 
good times—and a tradition that’s still practised today.

A YO R U BA C E L E B R AT I O N
— BY ’SEGUN OLUDE —

The Yorùbá originally lived in South-western Nigeria, Benin Republic, and parts of the West African coast. A highly educated people, they are now in almost every country of  
the world, where they live, work, practice their culture, and speak the Yorùbá language to a degree. ’Segun Olude, Designer, Teacher, and Storyteller writes about Yorùbá  
culture in his heritage book launching in 2017.  Connect with 'Segun at instagram.com/segunolude
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Venues 
Weddings 

Celebrations 

Meeting Rooms   

Unique Spaces   

Performance Theatres  

Food & Drinks 
Catering Services   

Specialty Caterers   

Food Trucks   

Sweets & Desserts   

Food Suppliers  

Beverage Suppliers 

Bartender Services  

Audio & Visual 
Rentals   

Services   

Entertainment 
DJ & Party Pros  

Bands & Solo Acts  

Actors & Performers  

Kid’s Performers 

Speakers 
Keynote  

Emcee  

Training  

Décor & Rentals
Décor Rentals

Décor Services 

Florist & Floral Supplies

Outdoor Supplies

Party Supplies

Decor Services

Art & Design 
Stationery Supplies

Graphic Designers

Web Designers 

Artists & Art Supplies

Printing Services

Media & Promotion
Photographers

Videographers

Photobooth Services

News Media & Advertising

Travel & Transportation 

Shared Ride Services

Limousine Services 

Travel Agencies 

Hotels & Accommodations 

Resort & Conference Facilities

Staffing & Security 
Personal Security

Events & Celebrations

Professional Services 
Event Planners

Administrative Pros

Project Managers

Fashion & Beauty  
Makeup Artists

Hair Stylists 

Spa & Esthetics Services 

Costumes & Stylists 

Men’s Fashion

Women’s Fashion  

Gifts & Novelties
Food & Perishables 

Unique Keepsakes

It takes a community to plan and promote events! Finding quality event vendors, 

services, and support professionals will help simplify your planning process.  

Moments Magazine is proud to provide a time-saving directory service in partnership 

with the dynamic team at Evented.ca. 

EVENT RESOURCE DIRECTORY

evented.ca

Get listed. Be seen. Learn more at MomentsMagazine.ca/Directory
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CANDYCONSULTING.CA
800-560-8180 •  403-804-0895

WORKSHOPS EVENT PLANNING

COACHING
RESOURCES


